
Loud and Clear Workshop  

How To Create Great Content 

 

Berkshire Freemasons Story Board - Content is King 

 

What -  What is the event in plain language, avoid jargon and abbreviations. 

When-  When did it happen, or will it happen if a press release. 

Where - Locations and any relevant locations. 

Who -  Is involved in the story, make sure people you name are aware that you 

intend to name them as Masons, either make sure they can be interviewed for 

follow up or get a quote or two from them. Make sure you have contact details 

for them. 

How -   Any further details about the event. 

With these basic details we can transform your story into content, or follow the story 

up. 

Make sure you label photographs properly and check spelling of names 

 

The Press Release. 
 

Remember it is to sell your event or story to the News editor. 

It needs to contain all of the story board information but in a slightly different way. 

It needs to whet the appetite of the News editor and make him want to contact you to 

discuss it or send someone to cover it. It needs to have a good description of what will 

actually be happening and the people who will be there. Paint a picture of what the event is. 

It is a good idea to either get some quotes or to name and prepare people for interview 

before the event. Make sure they are available and the numbers you have are correct. 

Try to explore attaching it to the event-  

EG Red Cross have a Car boot, local Freemasons help out with administration etc. 

Ask the Red Cross if they mind you putting out a release in their name, they usually like to 

get any help they can.  

Avoid Masonic Jargon. 



At the Event- Managing the Media 

If you are the point of contact for the story make sure you attend on the day. (Take a phone 

charger) 

Meet anyone from the Press who turns up and ask them what they would like. Be prepared 

to line up interviewees for them. 

Make sure any interviewees are properly prepared and know any set “lines” on things.  

How we appear to the media can be influenced by treating local press professionally and 

with courtesy, this is very important. 

If the press promise to attend and don’t turn up, you must understand that they might have 

had a better offer. 

Regardless of whether the Media turn up, still be prepared to get words and pictures, you 

can then send the story details to the press instead and they will probably print it, as long as 

it is interesting and makes sense! 

When the journalist contacts you about the story make sure you follow it up to make sure 

they have what they need. 

 

Contact the Provincial Communications Team – comms@berkspgl.org.uk – well in 

advance of your event.  We are here to help you get your story published and manage 

the media for you. 
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